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INFORMATION NOTE

	from :
	General Secretariat

	to :
	Working Party on Information

	Subject :
	"Communicating Europe"

- Follow-up to the 2nd informal ministerial meeting held in Amsterdam on 5 October 2004


Ministers agreed with the proposal made by the Dutch Presidency, Minister of European Affairs Atzo Nicolaï, to mandate the General Secretariat of the Council to draw up a rolling document, with a view to providing updated information about the ratification procedures of the EU constitutional treaty and on information campaigns envisaged by EU Member States.

The proposed structure of this evaluation document is at Annex.  Delegations are kindly requested to provide the General Secretariat of the Council with all relevant data to update information on the different topics, in order to enable the Information Working Party to carry out an examination of this document on a regular basis.

-------------------------

ANNEX

Draft structure of the

 "rolling document"

1.
Ratification procedures


a.
Referendum



-
compulsory or not

-
envisaged timetable

-
question

b.
Parliament

-
envisaged timetable

2.
Communication plans

Updated information on plans, initiatives, communication strategies on referenda and information proactive campaigns regarding the constitutional treaty and on ongoing campaigns which were already mentioned by delegations in their replies to the Presidency questionnaire - including information on new audiovisual products.

Campaigns disseminating information about Europe, covering all fields of European integration.  

3.
Core messages


Short messages in plain language highlighting essential elements of the Constitution, common values, European added value, intended to attract interest of citizens

4.
Co-operation with EU institutions

-
information/explanatory material

-
participation in common activities:




=financial contribution (co-financing)



         = strategic partnership

-
active participation envisaged: presence/participation of EU institutions' representatives

5.
Actors

(Government, Regional and Local authorities, political parties, interest groups, social partners, NGOs, civil society)

6.
Target audiences

Specific target groups to be addressed (e.g. opinion shapers, multipliers, young people, women, the elderly, residents in rural and less developed/disadvantaged areas) 

7.
Communication means

Audiovisual mass media (local/national radio and/or television), written press, Internet, brochures, info. kits, call centres, sponsorship/organisation of cultural events, sports events, public debates, exhibitions. 
8.
Budget

- Financial resources to implement the EU communication strategy 

- Public and private sources of financing

- Annual and/or Multi-annual budget figures

9.
Useful websites (governmental and/or others)

- list of all relevant addresses

- links between websites
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